


Publicity

continued from page 2 Julia-Isabel Davenport, MBA, is the owner of
Maximize Your Publicity. Maximize Your Publicity
has helped associations and businesses tell their
story for more than 12 years in the valley, and
around the world. Davenport is the publisher of the
“2006 Publicity Planner,” creator of the Community
Megastar Award and author of “Effective Ways to

So what is the best strategy to increase your
chances of getting the media release printed?
Have something newsworthy to announce, craft
a clever title to catch the editor’s attention, write
a concise release on no more than two pages,

send it to the right person before their deadline Attract and Receive Publicity.” Maximize Your
gnd don't b.e a pest Calllnlg them every day tol S€€  Publicity helps you achieve your business goals
if they got it. Do be persistent in your education  through personalized monthly action plans and

of the media about what you do by providing follow up, create community outreach opportunities,
regular updates on the newsworthy aspects of plan marketing strategies and writes and distributes
your business. Plan your year in advance to press releases to local, national and international
know what you can publicize each month. Be markets. In 2006, Davenport launched “Business
phenomenally responsive to the media if they Strategy Lunches” for business owners looking for
call for questions or follow up. effective tools to improve their businesses.

For more information on maximizing your publicity
visit www.MaximizeYourPublicity.com or call
623-572-8201. &

Plan to attend the 2007 LVLIA Conference & Expo
January 31 — February 3, 2007 - Scottsdale, AZ
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